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Your Crowdfunding 
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How to create the perfect 
Crowdfunding Page
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In this toolkit, we’ll share some top tips to help you get your Crowdfunding 

Page looking it’s best and ready to share. We’ll also give you helpful information 

relating to managing your page and cover what happens when your campaign 

is finished. So, let’s get started…
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Have an idea that will make 
good things happen?

No matter how big or small your cause is, a JustGiving 

Crowdfunding Page will help you make good things happen. 

Inspire your community to donate online, spread the word 

and hit your target – fast!

Crowdfunding is fundraising where the money is paid to 

you directly to help a person in need, a club or community 

project. By default, you will have 30 days to raise the funds 

you need but you can extend your page for up to 120 days 

if you need. We’ll send the funds to you (minus our small 

fees*) once your page  has closed. Happy days! 

*5% fee on donations plus card charges ((1.3% credit card, 

16p debit card).
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10 steps to a successful 
Crowdfunding Page

Follow these quick steps to create the 
perfect Page – because your cause 
matters.

1  Fundraising summary
Keep this short and sweet. This will be 
what your potential supporters first see 
when they land on your Crowdfunding 
Page, and when it’s shared on social 
media. There’s a word count for a reason, 
so get to the heart of what you’re raising 
money for, and why it matters. As the 
page will automatically insert “We’re 
raising” followed by the amount you set in 
your target and the word “to” you simply 
need to state what you are raising money 
for. For example if you are raising £500 to 
pay for vet bills in this section you simply 
need to say “pay for vet bills”.

2  Target
Setting a target creates momentum and 
gives you a goal to focus on. Pages with 
bigger targets tend to raise more, but 
you will get all the funds you raise (minus 
our small fees) even if you don’t hit your 
target. In some cases, you will need to 
raise an exact amount, so make this clear. 
If not, aim for the minimum you’d ideally 
like to make good things happen. Be 
ambitious but realistic.

3  Cover photo
Let your picture do the talking. Grab your 
smartphone or digital camera and capture 
something personal that helps to tell your 
story. Your Crowdfunding page looks best 
when you use a photo with landscape 
orientation, rather than portrait – that way, 
your image will fill the space provided 
nicely, and won’t cut anything important 
out of the photo.
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4  Fundraiser bio
Tell your supporters a bit about yourself. Why do you care about this cause? Explain your 
unique relationship to it and what led you to Crowdfund today. Add a profile picture too so 
your supporters can put a face to your name.

5  Story
Here is your chance to tell your story. What you write here will have a direct impact on how 
much you raise. Speak directly to your audience. Imagine you’re landing on a Crowdfunding 
Page for the first time – what would you want to know? Tell the reader everything they need 
to know within the first paragraph, then go into deeper detail in the following paragraphs.

6  Web address
Your Crowdfunding page has its own unique web address that you can share. Choose 
something short and simple so it’s easy to remember, or will be recognisable to your 
supporters. Eg: www.justgiving.com/crowdfunding/thevillageshop

7  Updates
It’s really important to let your supporters know how you’re doing and how close you are 
to your target. Simply thanking them for their support will keep them engaged; and an 
engaged audience is more likely to spread the word about what you’re up to. You can even 
add photos, videos and tag Facebook friends in your updates. Be sure to tick the ‘Share to 
Facebook’ box to make sure your Facebook friends see your updates.

8  Category
We’re constantly running tests to find the best way to connect people to causes they care 
about. By selecting a category for your appeal you can help make your page more visible to 
people who do not know you but who do care about the cause you are fundraising for.

9  Location
We display Crowdfunding pages ‘near you’ in all JustGiving feeds. Setting a location for 
your page allows people near you to see that you are trying to raise money.

10  Share
Sharing your Crowdfunding Page on social media is the easiest, most effective (and 
quickest) way to get your cause out there. If you’re visiting the site from a laptop/computer, 
you can use the buttons on your Page to share directly to your Facebook or Twitter 
account. You can also share your page via email. If you’re visiting the site from a mobile 
device you can also share your page to contacts in your phone via WhatsApp or SMS (text 
message). 
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3 handy tips!

75% of Crowdfunding Page views come from a mobile, so 

tell your story effectively: summarise why you are raising 

money in one paragraph and then go into more depth. The 

more information you can provide the better.

Share and update: Your first Facebook share is worth £100 

in donations, but pages that regularly post updates and 

share raise even more. What are you waiting for?

A third of donations come from emails – it’s totally fine 

to pre-prepare the bulk of this text, just make sure you 

personalise a line or two so your message feels specific to 

each person who receives it.
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Tell your story!

What’s the problem you’re trying to solve? 

Outline the reasons why you’ve decided to Crowdfund. 

Use simple language and short, punchy, sentences. It will 

make your story much easier to read. Be clear about how 

your Page will benefit your community or the person you’re 

helping. Finally, if the problem you’re solving is an urgent 

one, let people know! They’ll be more likely to donate if they 

can see a pressing need for what you’re doing.

Why do you care?

In this section, explain why you care about what you’re 

Crowdfunding for and what made you want to get involved 

in the first place. Tell a story – it’s the best way to turn 

readers into supporters. If you can get people to engage 

emotionally then you’re on the path to success. If they 

understand exactly why an issue matters to you, they’re 

more likely to think that it’s important too.

This is your chance to tell your story. Here are some elements to think about to 

make sure you’re writing your story in the most effective way. It might be useful 

to split your writing into these four sections:
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How will this money be spent? 

Every Crowdfunding Page needs a target - a goal that it 

hopes to achieve. Your supporters will want to know how 

the money that they donated will be spent, so the best way 

to complete this section is to give a detailed breakdown of 

what you’re planning to do with the funds, and any costs 

involved. If the Page is contributing to a bigger goal, let 

people know how the rest of the funds will be provided so 

that it’s clear your aim is achievable.

When will supporters see the difference?

Seeing the impact of your donations is one of the best 

things about supporting a Crowdfunding Page. Make sure 

that your supporters know where and when their funds will 

be spent, so they can actually see the difference they’ve 

made. Be realistic with any time-scales and give your 

supporters regular updates on your progress.
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3 top writing tips

Be clear and direct. Use simple language and short, punchy, 

sentences. It will make your story much easier to read. Keep 

things honest, straightforward and sincere. 

Ask a question. Asking your reader a direct question can 

help them to connect emotionally with your campaign. Don’t 

be afraid to challenge them and make them think. That’s 

how you’ll make your campaign stick in their head.

Read it out loud. This is the easiest way to spot grammatical 

errors, repetition, and any bits of your story that don’t make 

sense. 
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Managing your page

You can extend your page for up to 120 days

A time limit adds urgency to your campaign, meaning 

more people will donate. Crowdfunding Pages usually raise 

most at the start and end of the campaign, so 30 days is 

suggested to keep up the momentum.

However, if you need a bit longer than this, all you need to 

do is Click on the ‘Page settings’ tab towards the top-left of 

your page and choose your preferred end date.

You can close your page early

Should you wish to close your page early (if you have 

hit your target and need urgent access to the funds) it is 

possible to close your page early. However, when you reach 

your target you can still continue to raise funds, so we 

recommend keeping your page open for the duration you 

have selected.

We run an ID check

You will need to verify your identity before you add a bank 

account to receive funds. For this you must use your legal 

name, not a nickname, business or organisation details.
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Promotion tips

Sharing your Crowdfunding Page on social media is the 

easiest, most effective (and quickest) way to get your cause 

out there. Just click the Facebook and Twitter share buttons 

on your Page, and leave a comment to let people know 

what you could achieve with their support. Remember that 

different channels will help you in different ways:

Facebook – a place to get the word out amongst people 

you know. Why not build a network around your project by 

creating a specific Facebook page to support your appeal 

(to do this, simply log in to Facebook and click “create a 

page” from the menu on the left, be sure to include the URL 

for your crowdfunding page in the details) and post regular 

updates to keep people involved? Post loads of images too – 

they grab people’s attention much better than text.

 

Twitter – Tweet your appeal to your followers and to people 

you think might be able to help by retweeting. We have seen 

lots of appeals gain momentum thanks to a retweet or two 

so give it a go.

Social media
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WhatsApp – Not everyone is on Facebook or Twitter, so 

make sure you include your contacts on WhatsApp too. 

Create a group and post updates to keep everyone informed 

of how you are getting on with your appeal. You can do this 

directly from your mobile if you are accessing your page 

from a mobile device.

Instagram – Posting photos to Instagram to support your 

progress can ensure that all of your followers know what is 

going on, and they can help your appeal if they are aware 

that it is happening.

Journalists are always on the lookout for inspiring stories 

so getting the attention of the local press when you have 

launched your Crowdfunding Page can be a great way to 

raise awareness and get more people to donate to your 

cause.

Getting in the local press

Step 1: Identify the media outlets and journalists that are most likely to write 

about your story. Before contacting the media make sure that the message is 

relevant to the area or issues they write about. Here are some questions that 

you may want to answer to come up with some news angles that will get the 

interest of journalists:

• Does your Crowdfunding Page relate to a local area - is there a local angle?
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• Which journalists have previously written about similar types of stories in the 

area?

• Can the journalist interview you or a local person about what the 

Crowdfunding Page is trying to achieve? Tip: For a comprehensive list of all the 

UK’s media titles visit http://media.info/uk, which contains contact details for all 

newspaper titles, radio stations, TV channels and magazines

Step 2:  Finding the human interest part of the story.

• If you read a story in a local newspaper or listen to a news broadcast you’ll 

notice that people are at the centre of every local news story. Journalists love 

to inspire or motivate their readers with a human interest story that is about 

people, their concerns or their achievements. Ask yourselves the following 

questions:

• Does your crowdfunding page relate to a local group or a local person?

• Is there a photo of local residents or can you offer an interview with someone 

from the area about the story that has happened?

• Can other local people get involved? Tip: include a photo of the subjects the 

Crowdfunding Page is trying to help or if your project is a community project, 

include a photo of yourself to accompany the release PR Toolkit. 

Step 3: How to write a press release for local journalists. 

• Once you have identified your target media and considered your news angle 

you are ready to write a press release. Journalists are busy people so a good 

press release should be concise, be no more than 400 words and contain the 

following:

• Headline - a great headline to grab the attention of the journalist is key

• First paragraph - journalists will read the first couple of lines of a release to 

determine whether it’s of interest so your opening paragraph should contain 
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a concise summary of what the Crowdfunding Page is about. The golden rule 

of journalism is to include the 5Ws: who, what, where, why and when. Try to 

imagine you have 5 or 6 seconds to explain your story to a stranger - what 

would you say and how would you describe it?

• Subsequent paragraphs: this is where you include the supporting information 

for the story but remember to keep it clear and concise and try not to use any 

unnecessary words - you should aim for one or two paragraphs at most. 

• Quotes - include one or two quotes from a person involved in the story to 

provide insight into the motivations and aspirations of the Crowdfunding Page 

• Final paragraph: wrap the release up with a brief summary of the details 

about the Crowdfunding Page - how much are you hoping to raise, how will the 

money be spent etc and remember to provide a url link to the Crowdfunding 

Page so that people know where to donate!

• Contact information: include your contact details so that journalists can get in 

touch with you

• Further information: provide any further information that is relevant to the 

story here. Tip: Use powerful and exciting verbs to add energy to your story. 

For example, ‘A Crowdfunding Page has been launched to’ rather than ‘A 

Crowdfunding Page has been set up to’.
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Get in touch..

Need more help? Check out our FAQ’s and join the Crowdfunding Community 

to get ideas from past Crowdfunders who’ve smashed their targets.

https://help.justgiving.com/hc/en-us/sections/200959421-Getting-started-

with-JustGiving-Crowdfunding

https://help.justgiving.com/hc/en-us/sections/202391969-Managing-your-

Crowdfunding-Page

https://help.justgiving.com/hc/en-us/sections/201009092-After-your-

Crowdfunding-Project-has-ended

New to JustGiving? Like us on Facebook and Twitter to be inspired by amazing 

things people are doing causes they care about.

Need a hand? We’re here 
to help

https://help.justgiving.com/hc/en-us/sections/200959421-Getting-started-with-JustGiving-Crowdfunding
https://help.justgiving.com/hc/en-us/sections/200959421-Getting-started-with-JustGiving-Crowdfunding
https://help.justgiving.com/hc/en-us/sections/202391969-Managing-your-Crowdfunding-Page
https://help.justgiving.com/hc/en-us/sections/202391969-Managing-your-Crowdfunding-Page
https://help.justgiving.com/hc/en-us/sections/201009092-After-your-Crowdfunding-Project-has-ended
https://help.justgiving.com/hc/en-us/sections/201009092-After-your-Crowdfunding-Project-has-ended

